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As communication scholars we know the audience is the most important part of communication. This detail does not change when dealing with the World Wide Web. When designing a webpage it is extremely important to keep your audiences’ wants and needs in mind. We design websites to inform people. We want them to be able to find what they are looking for. Therefore we need to get inside of their heads when we are designing the page. During a Nashville Convention workshop on Web-based Ministry, Chuck Russell told us that there is a basic architecture when it comes to designing a webpage:
         Think of your users 
         Content is king 
         Size matters
         Group things well (according to user tasks)
         Avoid clutter
 
Define your goals at the outset. Are you designing the website to attract new members? Or, are you designing it for current members? The answer will determine how you set up the page. If your intention is that both groups use the page, you will want to design it in a way that is useful for both of them.
            
Pay attention to page setup. Russell said that studies have shown people read in a zigzag pattern when looking at Web page. As it print, however, the top left-hand corner is considered the most valuable spot on the page. Another important thing to keep in mind is that people generally like to have contact with people, so you may choose to include pictures, testimonies, profiles, quotations, etc. A Frequently Asked Questions section can also build a connection with your audience. 
            
Simple is an important word to remember if you are using Web-based ministry. When people use the Internet, they want to see and click. They do not want to have to remember things or perform complicated maneuvers. Assume that your audience does not want to think while they are looking at your page, said Russell. It’s also important that stories are quick, to the point, and up-to-date. People are more likely to read things if they are short. If information is outdated it will discredit the site.
 
While designing and managing a great Web page is important, we learned that cross promotion is valuable as well. For example if you are working for a church, use your newsletter, bulletin, and any other publications to advertise your website. Use every opportunity to cross promote. 
 
Today the Internet is more valuable than ever. It is important to consider implementing effective Web-based ministry into your routine. 
 
The Religion Communicators Council held their 2005 conference entitled, “Sounds of Faith: Keeping Pace with the Rhythm of Change” in Nashville, TN. I was fortunate enough to be a recipient of a scholarship to attend this event. The conference was filled with valuable information, networking, as well as fellowship. At the conference I had the opportunity to attend several workshops on a variety of topics. This was a workshop that I found particularly interesting as well as practical in this computer age. Thank-you Religion Communicators Council for giving me the opportunity to become exposed to Web-based ministry as well as an array of other skills, knowledge, and people.
