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The World Wide Web has changed the way communicators gather information, write, edit and publish news and commentary. Those who choose to change with the advent of the Web will be able to communicate to the present generations. Those who choose not to change will not communicate, because the way people think, gather information, and read that information has changed drastically in the past decade. As religion communicators, we must change too, in order to communicate to a new generation of individuals who scan, rather than read, who read and think spatially, rather than linearly, and who scan our publications to gather information, rather than hear what we have to say, and do so when they choose to do so.

Web-site communication has greatly influenced print communication. In order to maintain our effectiveness as communicators, we must change our writing and editing styles while maintaining our accuracy, credibility and quality of writing. All these principles point to a common understanding that spatial thought is basic to contemporary communication. The present generation does not think in a linear, rational beginning-to-end manner. Reading is still a linear exercise, but communicating has become spatial. Here are principles I have found useful in writing, editing, and laying out stories and articles for both print and electronically delivered publications.

These principles help make stories and articles scannable, concise and credible.

- 
Highlighted keywords. These are usually the first words of a line but may appear in the text as well and can be linked to fuller definitions and explanations.

-
Meaningful subheads. Put only two or three words on one line

- 
Bulleted lists of information. Keep the list short. Help readers scan rapidly.

- 
One idea per paragraph. This may mean writing many more graphs.

- 
Inverted pyramid. Use the classic style of news writing with important information on top.

- 
Half the words. Cut traditional stories in half. Be terse.

- 
Cut the fluff. Get to the substance of the story.

- 
Credibility remains important. Credit sources; add links to source Web sites.

- 
Objective language. Judgmental statements alienate readers.

- 
Illustrate. Support text graphically how it as well as say it.

Even though we are writing for both Web and printed publications, we need to maintain guidelines for good writing and editing. We need to carefully organize what is best communicated by text, by graphs, by illustrations, by photographs, by sidebars and by references to sources and resources, including Web links. We also must know our audiences so that we can communicate with them. The Internet allows gathering information instantaneously and often, so that we can communicate with our audiences more effectively than with print media alone. But beware-one of those audiences is a global audience that knows little or nothing about us.

The World Wide Web has given us new opportunities to tell the world about who we are and what we are about. But like each new medium, we need to know how to use it. We can't take the ways we have been used to communicating in newspapers, magazines, radio, and television, and apply them directly to Web communications. We must listen to our audiences and learn how to use this new medium, realizing with this new medium has come a new way of thinking and the power to influence how we write for print.

Check out these Web sites for more: www.gooddocuments.com, www.webgrammar.com, and www.useit.com.
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